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Ginowan city basic goals
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A vibrant city utihizing local resources
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Basic Measure 1
A vibrant town making the most of local resources

In addition to enhancing and creating local resources, such as
convention and resort areas on the west coast, marine sports, and
various events, the city will work with a variety of related
organizations to disseminate information about the city's attractions
and diverse tourism resources. Our aim is to create an environment
everyone wants to visit.
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Basic Measure 3

Revitalization of local shopping streets

We aim to create a lively and vibrant shopping district which provides support and
addresses contributions and measures to alleviate vacant storefronts and improve upon
their ability to attract customer support. In cooperation with local businesses, we will
promote services that meet the detailed needs of consumers and interaction with local
residents by creating a shopping district that is well-loved and attractive to the community.
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Basic Measure 5
Promoting corporate location and employment through diverse work styles
We are intent on further revitalizing the local economy and creating jobs through efforts
to secure new industrial sites, attracting companies, by matching the understanding of
the human resource needs of companies and industries. Our intent is to create an

environment where diverse people can work in a variety of ways by improving the working
environment and utilizing the Silver Human Resource Center.
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Basic Measure 2

Enhanced convention support functions

In cooperation with the national and prefectural governments, we will
comprehensively promote the development of a convention and resort
setting which will be one of the city's main strengths. By enhancing
after-convention functions, attracting companies, improving the
convenience of public transportation, creating a beautiful landscape,
conducting sales promotion activities in Japan and abroad, we aim to
create a city that attracts an abundance of visitors.
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Basic Measure 4
Promotion of Commerce, Industry, and Information and Communication Industry
Through collaboration among industries, academia, government, financial institutions, and
different industries, our goal is to create new businesses, develop new products, cultivate
sales channels, and establish the Ginowan brand by way of promoting the commercial,
industrial, information and communication industries. In particular, the information and
telecommunications industry will be positioned as a priority industry for the city's future

promotion. Intentions to foster engineers and expand employment by attracting and
accumulating companies to the Ginowan Bayside Information Center is also a priority.
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Basic Measure 6

Promotion of urban agriculture and fisheries

We are ambitiously creating a town where the various functions of urban agriculture can
be fulfilled by providing support to new farmers by the promotion of local production for
local consumption. We will continue ongoing support of Taimo (Taro potato) farmers in the
Oyama area, and for the fishery industry we will promote efforts to ensure stable fishery
management and improved income.
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